
Making Research Real 



“When research is socially relevant and benefits 

people, it gets the necessary media uptake”.  

 

  

“As difficult as it is for researchers to engage with the 

media, it is also difficult for reporters to engage with 

the research, identify a human-interest angle and 

write research-related stories in an interesting way 

that captures the depth of the research”.  

 
Changing Lives: Making research real – IPS Africa report to DfID 



OBJECTIVES 

 Encouraging use of media as a way to disseminate research not often covered; 

 Thereby promoting research uptake.  

Outputs 

 A series of newsfeatures covering a range of research issues 

Outcomes 

  Generating news features (multimedia) that is used or followed up by other 

media; 

 Popular research areas social grants, science, water 

MAKING 

RESEARCH 

REAL 



EMERGING 

ISSUES 

• research is not made for media.  

• Time is an issue for journalists on a deadline 

• Journalists should be involved from the start 

• Researchers fear the media will “dumb down” or  

• disrespect their work through their reporting; 

 



 

 

 

Examples 

 

 
This story was pitched on the basis of a clinical 

study conducted in Botswana. The study found 

that pregnant and breastfeeding mothers given 

ARVs could reduce the incidence of mother to 

child transmission by 99%.  

 

Unfortunately the research was two months old 

and there had to be a way to bring a fresher angle 

to it. This was done by looking at the impact the 

research had on people; to follow up to see what 

was being done with the research 

recommendations; and to find out from mothers if 

they were following the recommendations.  

 

An outcome was the discovery that although this 

research was done in Botswana, many women did 

not know about it or had not fully accepted it 

although the WHO was disseminating the results 

all over the world. Doing the story was useful in 

bringing the research results to the people and 

finding out what people actually know.  

 

 



Soul city 

 
Using the medium of 

soaps, Soul City identified 

entertainment and sports 

as the most common way 

people consumed media; 

 

Soaps, especially those 

aimed at women, were 

effective in raising social 

issues because: 

- medium can carry 

different amounts and 

types of information; 

- can present emotions; 

- viewers can identify with 

the characters; 

- show change over time; 

- allow audiences to 

engage.  

 



WHAT JOURNALISTS WANT 



 Researchers who can explain clearly why research 

matters and the ethics and validity of research 

 To know and have contact details of the person 

conducting the research or spokesperson 

 Researchers who are willing to speak to the media 

and be quoted 

 For researchers to explain issues in simple 

language 

 Research findings packaged in accessible 

language and format 

 Researchers to invest in developing a relationship 

that will allow journalists to freely contact them and 

ask questions and clarify issues and to do so in a 

less formal way in the story development process 

and for the purposes of sustained coverage  



 To be taken seriously 

 To be involved from the start and provided with 

tidbits and snippets they can use for shorter stories 

of the research in development 

 Timing – delays due to institutional protocols can 

result in the story losing its news value (need for 

research communications strategies & tactics) 

 For researchers to understand that you can only 

change the facts in a story – when a journalist 

sends you a story for review they are not asking 

you to rewrite it 

 



 Dissenting voices which make for a more 

interesting and multi-source story 

 Background images; (accessible) facts and figures; 

graphs (data presented visually as factboxes and 

sidebars) 

 Colour and images in description that give a human 

angle to the story 

 Researchers who tweet – this is a useful tool for 

journalists to identify researchers who can be good 

sources for stories 

 



Stories on Making Research Real – Changing Lives at 

http://www.ipsnews.net/news/projects/changing-lives-making-research-real/  
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Follow us on Twitter @IPSAfrica 

Like us on Facebook 

  

tel: +27 11 326 1501|fax: +27 11 326 0989 

www.ips.org/africa 

4 Susman Drive | Blairgowrie | 2123 

PO Box 413625 | Craighall 2024 

  

Telling Africa's Untold Stories 


